
To become a successful professional in the field of Business and marketing to 

work in an innovative and competitive world which will help me to explore 

myself fully and realize my potential. Willing to work as a key player in 

challenging & creative environment. I am also confident of my ability to work 

in a team. 

CAREER OBJECTIVE SKILLS 

 Leadership 

Decision Making 

Problem Solving 

Ability of work under pressure 

Multitasking 

Meeting deadlines 

Reliable & professional 

Maintain time properly & 

motivated 

TECHNICAL SKILLS 

Good working proficiency in MS 
Word, PowerPoint, Excel, SPSS. 

Email Correspondents and internet 
browsing etc. 

LANGUAGE SKILLS 

•Bengali - Native 

•English – Good Command over 
reading, writing, listening and 
speaking. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Masters of Business Administration (MBA)  in Marketing  2023 
Institute American International University-Bangladesh (AIUB) 
Result CGPA: 3.63 out of 4.00 
 
Bachelor of Business Administration (BBA) in Marketing  2020 
Institute American International University-Bangladesh (AIUB) 
Result CGPA: 3.38 out of 4.00 
 
Higher Secondary Certificate (HSC)  in Business Studies  2013 
Institute Cambrian College, Dhaka 
Result GPA 4.60 out of 5.00 
 
Secondary School Certificate (SSC) in Business Studies             2011 
Institute Raipur Merchants Academy 
Result GPA: 4.19 out of 5.00 

PRANTA KURI 

EDUCATIONAL QUALIFICATIONS 

12/2/A, KM Das Lane, Alif Tower 2, 

Tikatuli, Dhaka 1203 

(+88) 01685 343 347 

prantakuri101@gmail.com 

INTERNSHIP EXPERIENCE 

Internship at Mir Group of Companies Limited 

RESEARCH & SEMINAR ATTEND 

 Completed research on “Customer Satisfaction Level of using Mobile 

Wallet as a Mobile Payment Platform in Bangladesh” and also “Success 

Factor of Using Bkash Apps in Bangladesh”. 

 Seminar on Career by Mr. Naveed Mahbub organized by AIUB Business 

Club, 2017 

 Seminar on hard skill & soft skill by Mr. Salam Hassan organized by 

department of Marketing.  

 Attend the Advanced Collegiate Schools of Business (AACSB) online 

conducted seminar in multipurpose hall at AIUB. 

 Attend the AIUB International Conference on Business and Management 

(AICBM).   

 

AWARD RECEIVED 

 1st in Operations and Supply Chain 

Management Poster competition, 

fall 2017-18. 

 2nd in HR Today and Tomorrow’s 

Poster competition, on March 30, 

2017. 

 Get appreciation certificate for 

poster competition organized by 

Faculty of Social Science & Arts. 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

  

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Dr Khondaker Sazzadul Karim 

Associate Professor & Head 

Department of Marketing, THM,and IB 

Faculty of Business Administration 

American International University- 
Bangladesh (AIUB) 

Phone: +8801713-061623 

Email: kskarim@aiub.edu  

REFERENCES 

Sanjoy Karmaker 

Senior Assistant Vice President 

Finance & Accounts Department 

Industrial Infrastructure Development 

Finance Company Limited. 

Phone: +8801711266820 

Email: sanjoy@iidfc.com 

 Experience of working as a volunteer in “Business Incubator” organized by 
Department of Marketing on Business Week, spring 2017-2018 at AIUB. 

 Experience of working as a volunteer in MIS Day 2017 at AIUB. 

 Participate in the THM Fest 2017 organized by Department of Marketing 
at AIUB. 

 Participate in Business Week, spring 2017-2018 “Bazar Bonanza” Stall 
competition 

EXTRA CURRICULAR ACTIVITIES 

PERSONAL DETAILS 

Father’s Name  : Haralal Kuri 

Mother’s Name  : Chandana Kuri 

Date of Birth  : December 01, 1994 

NID no    : 2827891702 

Religion   : Hinduism 

Nationality  : Bangladeshi (by birth) 

Gender   : Male 

Marital Status  : Single 

Permanent Address : Kuri House, Denayetpur, Raipur-3710, Lakshmipur. 

 

(Pranta Kuri) 

CO-CURRICULAR ACTIVITIES 
 Developed advertisement for Integrated Marketing Communication (IMC) 

course. 

 Organized psychological game event for marketing students during 
Consumer Behavior course.  

 


